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Important Instructions:

1) All questions are compulsory
2) Figures to the right indicate full marks.

Q1) A) Fill in the blank with the most appropriate alternative (any Five) (5X1=5)
1. Advertising is a paid form of ----------- presentation of any product.
(Personal, Non- Personal, Oral)
2. - is a combination of different media channels. (E- advertising, Media Mix, Print
Media)
K type of Advertising Appeal highlights the benefits in a product (Advertising
appeal, Moral appeal, Rational Appeal)
4. Matrimonial Ads refer to ---------- type of Advertising (Classified Advertising, Re-
enforcement Advertising, Social Advertising)
5 - are the set of thoughts and emotions which induces a person to buy a product
(Advertising, Buying motives, Advertising appeal)
6. ----—--- IS the positive association consumer attach to a particular brand (Branding,
Brand identity, Brand loyalty)
B) Match the following (5X1=5)
i) F.M. a) Internet Advertising
i) POP Up b) Rational Appeal
iii) Window display Advertising c) Emotional Appeal
iv) Safety, comfort d) Broadcasting Advertising
v) Anger, Fear, Jealousy e) Point of Purchase Advertising




Q2) Answer the following in 300 words (any 2)

Define Advertising. Explain various functions of Advertising
Explain Various types of Advertising

Describe types of Buying Motives

Explain factors affecting selection of advertising media

Howd e

Q.3 Write a short note (any 2)

1. Types of brand

2. Brand extension

3. Direct and Indirect advertising appeal

4. E- Advertising

(2X15=30)

(2X5=10)
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